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1.0TANZANIA

1.1 Background

Tanzania, officially the United Republic of Tanzania, is a country in East Africa within the
African Great Lakes region. It borders Uganda to the north; Kenya to the northeast; the
Indian Ocean to the east; Mozambique and Malawi to the south; Zambia to the
southwest; and Rwanda, Burundi, and the Democratic Republic of the Congo to the
west. Mount Kilimanjaro, Africa’s highest mountain, is in northeastern Tanzania. According
to the 2022 national census, Tanzania has a population of nearly 62 million, making it the
most populous country located entirely south of the equator. Tanzania's population is
composed of about 120 ethnic, linguistic, and religious groups. Christianity is the largest
religion in Tanzania, with substantial Muslim and animist minorities. Over 100 different
languages are spoken in Tanzania, making it the most linguistically diverse country in East
Africa; the country does not have an official language, although the national language
is Swahili which is used in parliamentary debate, in the lower courts, and as a medium of
instruction in primary school, spoken by up to 90% as a second language. English is used
in foreign trade, in diplomacy, in higher courts, and as a medium of instruction in
secondary and higher education, while Arabic is spoken in Zanzibar.

Tanzania has experienced strong growth in recent years, with an average growth of 6.3%
in the last decade, thanks to a high level of exports in natural resources, developments
in the tertiary sector (telecommunications, transportation, finance, tourism) and the
establishment of a liberalization programme. Although GDP growth declined slightly
compared to other EAC partner states due to outbreak of the COVID-19 pandemic,
Tanzania was one of the rare economies not to fall into economic recession, thanks to
gold exports and only light health restrictions. In 2021, the real GDP of the country grew
by 4.9% reaching USD 70.28 bilion according to the Bank of Tanzania; while in 2022
growth was estimated at 4.5% supported by public and private investment (mostly in
infrastructure projects). For 2023, the IMF forecasts a GDP growth of 5.2%, followed by
6.2% in 2024, closer to the country’s pre-pandemic average. Downside risks include weak
fiscal metrics, elevated debt stocks and the ongoing effects of the Russian-Ukraine war
(the two countries accounted for 11% of tourist arrivals before the conflict).

In 2021-2022, the public deficit stayed elevated due to spending associated with the
Socio-Economic Response and Recovery Plan. However, in 2022-2023, it is set to rise again
due to social and development expenses. To alleviate the impact of inflation on
consumers, the government has declared fuel and fertilizer subsidies. Additionally,
healthcare spending related to COVID-19 wiill likely continue to be substantial until 2024.
Despite the financing of infrastructure projects, the country’'s debt-to-GDP ratio
decreased marginally in 2022 (to 39.5%, from 40.7% one year earlier), and is expected o
follow a downward trend over the forecast horizon, while debt service should increase.
Concessional loans from multilateral and bilateral partners constitute approximately 71%
of the overall public debt, while the remaining portion is primarily held domestically by
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commercial banks and pension funds. Foreign exchange reserves were estimated at 4.5
months of imports at end-June 2022. In 2022, inflation was driven to its highest level since
2017 by increasing the costs of imported goods and commodity prices, reaching 4%.
Nonetheless, inflation remained below the central bank's 5% objective, and the
elimination of the mobile money tax is expected to augment household purchasing
power. The IMF forecast a rise in inflation in 2023 to 5.3% due to continued high energy
and food prices. Tanzania's priorities include enhancing social safety nets and improving
transparency, public resource management and administration. The government has
adopted an ambitious development plan (Tanzania Development Vision 2025) focused
on supporting the private sector, industrialization, and the creation of jobs. It aims to
improve the business climate by upgrading infrastructure, facilitating access to finance,
and advancing the level of education. Zanzibar also revealed a five-year USD 2 billion
plan to diversify away from the tourism industry (Focus Economics). Long-standing
structural problems include mismanagement of public finances and an underdeveloped
legal framework that undermines the effectiveness of regulation. In addition, the country
remains heavily dependent on foreign aid, with almost a third of its budget coming from
international aid.

The poverty rate, which was as high as 60% in 2007, was estimated at 26.4% as per the
World Bank’s latest estimates. Poverty and income inequality remain high despite high
economic growth. The country also has a high HIV/AIDS rate, and many people lack
access to basic services (water, electricity, and healthcare). The quality of primary health
care has been negatively affected by a range of factors, including shortage and poor
distribution of health workers, poor access to essential medicines and poor infrastructure.
According to World Bank data, the unemployment rate was 2.5% in 2021 (latest data
available), while the country’s GDP per capita (PPP) was estimated at USD 3,374 by the
IMF (2022 data).
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2.0 INTERNATIONAL TRADE
Table 1: Situational Analysis

Tanzania’s Trade Flows and Position in the Global Trade

e In 2022, Tanzania’s exports were valued at USD 3.7 billion which accounted
0.03% of the world exports during the year. Tanzania was the 127th  exporter in
the year.

e On the other hand, Tanzania's imports in the year were valued at USD 13.4
billion which accounted 0.1% of the world imports in the year ranking the
country as the 96th global importer in 2022.

e Over the last decade, Tanzania has had a negative frade balance, which in
2022 was recorded by a value of USD 9.7 billion.

e Her lead export destination market in 2022 was China with exports valued at
USD 0.5 billion, accounting for 14.5% of Tanzania's total exports.

¢ Inthe same year, Tanzania’s top source market was China with imports valued
at USD 7.8 billion accounting for §7.9% of Tanzania's imports.

e Her main principal export product was gold with her exports valued at USD 0.4
billion.

e Tanzania's chief import product in 2022 was Palm oil. The country imported
approximately USD 0.5 billion worth of the product in 2022.

5
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2.1 Tanzania's international frade performance.
2.1.1 Tanzania’s lead import trade partners
Table 2: Tanzania's top 25 import trade partners
Rank
in Exporters Impf)rted Impf)rted Impt.)rted Impf)rted Imp?rted .Share
2022 value in 2018 |value in 2019 |value in 2020 | value in 2021 |value in 2022 |in 2022
_ Value n USD Billion %
1 China 3.6 3.8 4.2 6.1 7.8 | 57.9%
2 [South Africa 0.4 0.5 0.3 0.5 0.5 4.0%
3 Kenya 0.3 0.3 0.3 0.4 0.5 3.6%
4 |Japan 0.3 0.3 0.3 0.4 0.5 3.5%
5 [Malaysia 0.2 0.2 0.2 0.4 0.4 3.0%
6 Belgium 0.1 0.1 0.1 0.1 0.3 2.6%
7 |Korea, Republic of 0.2 0.1 0.2 0.2 0.3 2.4%
8 |Turkiye 0.2 0.2 0.2 0.3 0.3 2.4%
9 Indonesia 0.3 0.3 0.2 0.4 0.3 2.1%
10 |USA 0.3 0.3 0.2 0.3 0.3 1.9%
11 |Germany 0.2 0.2 0.2 0.2 0.2 1.6%
12 |Thailand 0.1 0.1 0.1 0.1 0.2 1.4%
13 [Netherlands 0.1 0.1 0.2 0.2 0.2 1.4%
14 |Morocco 0.0 0.0 0.0 0.0 0.2 1.1%
15 |United Kingdom 0.1 0.1 0.1 0.1 0.1 1.1%
16 |[ltaly 0.1 0.2 0.2 0.1 0.1 1.0%
17 |Malawi 0.0 0.0 0.0 0.1 0.1 0.7%
18 [Singapore 0.1 0.1 0.1 0.1 0.1 0.7%
19 |Hong Kong, China 0.1 0.1 0.1 0.1 0.1 0.6%
20 |Australia 0.0 0.0 0.0 0.1 0.1 0.6%
21 |France 0.2 0.1 0.1 0.1 0.1 0.5%
22 |Finland 0.0 0.0 0.0 0.0 0.1 0.5%
23 |Egypt 0.0 0.0 0.0 0.0 01| 0.5%
24 (lreland 0.0 0.0 0.0 0.0 0.1 0.5%
25 |Argentina 0.0 0.0 0.0 0.0 0.1 0.4%
All other countries 5.6 5.9 5.1 6.5 0.6 4.3%
Total 12.7 134 124 16.7 13.4 |100.0%

Source: International Trade Centre database

*Tanzania's total imports have been increasing on average by 3.2% per year
between 2018 and 2022. Between 2021 and 2022, imports decreased by 19.3%
and were valued at USD 13.4 billion in 2022.

*Lead source markets included: China (USD 7.8 billion; 59.7%), South Africa (USD
0.5 billion; 4.0%), Kenya (USD 0.5 billion; 3.6%), Japan (USD 0.5 billion; 3.5%) and
Malaysia (USD 0.4 billion; 3.0%).
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2.1.2 Tanzania’s lead import products.
Table 3: Tanzania’s top 20 import trade products
Rank
) Imported | Imported | Imported | Imported | Imported | Share
in | Code Product label , . , , . .
20 value in 2018 |value in 2019 value in 2020 |value in 2021 |value in 2022 |in 2022
Value in USD Billion %
1 |'1511  [Palmoil 0.2 0.2 0.2 02 05| 3.5%
) Human blood; animal blood prepared for
3002 |therapeutic 0.1 0.1 0.0 0.1 04| 2.6%
3 Flat-rolled products of iron or non-alloy steel,
7208 |of a width >=600 mm 0.2 0.2 0.2 03 03| 23%
4 1'8701  |Tractors (other than tractors of heading 8709) 0.2 0. 0.1 0.2 03] 21%
5 |'8703  |Motor cars and other motor vehicles 0.2 03 0.2 02 03| 21%
6 |'5407  |Woven fabrics of synthetic filament yarn 0.0 0.0 0.0 0.0 03] 2.0%
] "Flat-rolled products of iron or non-alloy steel,
7210 |of awidth >=600 mm 0.1 0.1 0.1 02 03| 1.9%
8 12710  |Petroleum oils (excluding crude) 16 18 12 21 03] 19%
g Footwear with outer soles and uppers of
'6402  |rubber or plastics 0.0 0.0 0.0 0.0 03] 1.9%
10 ['8704  [Motor vehicles for the transport of goods 0.2 0.2 0.1 0.2 02| 16%
11 ['8517  [Telephone sets 0.1 0.1 0.1 0.1 02| 16%
12 ['4011  [New pneumatic tyres, of rubber 0.1 0.1 0.1 0.2 02| 15%
1 Polyacetals, other polyethers and epoxide
3907 |resins 0.1 0.1 0.1 0.1 02| 14%
14 11001  |Wheat and meslin 0.0 0.0 0.2 0.2 02| 13%
15 Parts and accessories for tractors, motor
'8708  |vehicles 0.1 0.1 0.0 0.1 02| 1.2%
16 |'3105  [Mineral or chemical fertilisers. 0.1 0.1 0.1 0.1 02| 12%
17 |'9403  |Furniture and parts thereof 0.0 0.0 0.0 0.0 01| 11%
18 |'8716  [Trailers and semi-trailers 0.1 0.1 0.0 0.1 01| 11%
19 Parts and accessories for motorcycles and
8714 |bicycles 0.0 0.0 0.0 0.0 01| 1.0%
20 {7308  [Structures and parts of structures 0.1 0.1 0.1 0.1 01| 09%
All other products 5.1 5.4 54 6.3 8.9 | 66.0%
TOTAL  |All products 8.5 9.1 8.5 109 13.4 {100.0%

Source: International Trade Centre database
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e Tanzania's top import products in 2022 included Palm oil USD 0.5 Billion,
Human blood (0.4 billion), flat-rolled products of iron or non-alloy steel,
Tractors, and motor cars and other motor vehicles in the top 5 category.

2.1.3 Tanzania’s lead export trade partners
Table 4: Tanzania’s top 25 export trade partners

R?:k Importers Exported Exported Exported Exported Exported Share
2022 value in 2018 |value in 2019 |value in 2020 |value in 2021 |value in 2022 |in 2022
Value in USD Billion %

1 [China 0.4 0.4 0.4 0.6 0.5 | 14.5%
2 |Kenya 0.2 0.3 0.3 0.5 0.5 | 12.2%
3 |Switzerland 0.3 0.3 0.8 0.6 0.4 9.9%
4 Rwanda 0.1 0.3 0.5 0.5 0.3 7.6%
5 Belgium 0.2 0.2 0.2 0.1 0.2 5.1%
6 |USA 0.1 0.1 0.1 0.1 0.2 4.6%
7 |Germany 0.1 0.1 0.1 0.1 0.2 4.5%
8 Japan 0.1 0.1 0.1 0.1 0.2 4.1%
9 Burundi 0.0 0.0 0.1 0.1 0.1 3.4%
10 |Poland 0.0 0.0 0.0 0.0 0.1 3.0%
11 |Netherlands 0.1 0.1 0.1 0.1 0.1 2.5%
12 |[Hong Kong, China 0.0 0.1 0.1 0.1 0.1 2.3%
13 |Finland 0.0 0.0 0.0 0.0 0.1 2.1%
14 |Korea, Republic of 0.0 0.0 0.0 0.0 0.1 2.1%
15 |Bulgaria 0.0 0.0 0.1 0.0 0.1 1.8%
16 |Indonesia 0.1 0.0 0.0 0.1 0.1 1.7%
17 |Mozambique 0.0 0.0 0.0 0.0 0.1 1.6%
18 |[ltaly 0.0 0.0 0.0 0.0 0.1 1.5%
19 |South Africa 0.0 0.0 0.0 0.0 0.0 1.3%
20 |United Kingdom 0.0 0.0 0.0 0.0 0.0 1.3%
21 |[Thailand 0.0 0.0 0.0 0.0 0.0 1.2%
22 |Tirkiye 0.0 0.0 0.0 0.0 0.0 1.1%
23 |Nigeria 0.0 0.0 0.0 0.0 0.0 1.0%
24 |France 0.0 0.0 0.0 0.0 0.0 1.0%
25 |Malaysia 0.0 0.1 0.1 0.0 0.0 1.0%
All other countries 2.8 2.8 3.5 5.5 0.3 7.7%
Total 4.8 5.1 6.7 8.7 3.7 |100.0%

Source: International Trade Centre database

e Tanzania's total exports have been increasing at an average of 2.4% per
year between 2018 and 2022 and an increase of 57.7% between 2021 and
2022.
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e Lead export destination markets included: China (USD 0.5 billion; 14.5%),
Kenya (USD 0.5 billion;  12.2%), Switzerland (USD 0.4 billion ;9.9%), Rwanda
(USD 0.3 billion; 7.6%) and Belgium (USD 0.2 billion; 5.1%). Collectively, the
top 5 countries accounted for 61.0% of Tanzania’s exports in 2022.

2.1.4 Tanzania’s lead export products

Tanzania’s top export products in 2022 included: gold (USD 0.4 billion), Coffee
(USD 0.3 billions), Unmanufactured tobacco; tobacco refuse (USD 0.2 billion),
Other oil seeds and oleaginous fruits (USD 0.2 billions) and Copper refined (USD
0.2 billion).

Table 5: Tanzania’s top 20 export trade products

9
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Rank
. Exported Exported Exported Exported Exported Share
in Code Product label . . . . . .
2022 value in 2018 |value in 2019 [value in 2020 |value in 2021 |value in 2022 |in 2022
Value in USD Billion %
1 |'7108 Gold 1.51 2.19 2.92 2.74 0.35 9.4%
2 |'0901 Coffee 0.15 0.15 0.15 0.17 0.28 7.5%
3 Unmanufactured tobacco;
'2401 tobacco refuse 0.27 0.14 0.15 0.13 0.24 6.6%
4 Other oil seeds and oleaginous
'1207 fruits 0.08 0.17 0.15 0.15 0.20 5.4%
5 Copper, refined, and copper
'7403 alloys, unwrought 0.00 0.00 0.00 0.00 0.19 5.1%
6 '1005 Maize or corn 0.04 0.03 0.02 0.09 0.17 4.7%
7 |'2701 Coal; briquettes, ovoids 0.00 0.01 0.01 0.01 0.14 3.8%
8 |'2603 Copper ores and concentrates - - 0.00 0.02 0.13 3.4%
9 Copper, unrefined; copper
'7402 anodes for electrolytic refining - - 0.00 0.00 0.11 2.9%
10 Precious-metal ores and
'2616 concentrates - - 0.35 0.10 0.09 2.5%
1 Fish, fit for human
‘0305 consumption, 0.04 0.07 0.06 0.05 0.09 2.4%
12 ['7102 Diamonds 0.08 0.08 0.02 0.01 0.08 2.1%
13 ['1006 Rice 0.01 0.05 0.14 0.30 0.08 2.0%
14 Precious stones and semi-
'7103 precious stones 0.01 0.03 0.03 0.03 0.07 1.9%
15 |'0304 Fish fillets and other fish meat 0.10 0.08 0.07 0.09 0.07 1.8%
16 Wood sawn or chipped
‘4407 lengthwise, sliced or peeled 0.03 0.03 0.02 0.04 0.05 1.4%
17 Cloves, whole fruit, cloves and
'0907 stems 0.00 0.01 0.02 0.05 0.05 1.4%
18 |'2523 Cement, incl. cement clinkers 0.02 0.04 0.05 0.05 0.05 1.3%
19 Coconut, abaca ""Manila hemp
'5305 or Musa textilis Nee" 0.01 0.02 0.01 0.01 0.04 1.2%
20 Petroleum gas and other
2711 gaseous hydrocarbons 0.01 0.01 0.01 0.02 0.04 1.1%
All other products 2.48 1.96 2.53 4.68 1.18 | 32.0%
'TOTAL All products 4.85 5.06 6.70 8.74 3.70 |100.0%

Source: International Trade Centre database

3.0 Kenya- Tanzania bilateral trade relations

3.1 Trade balance
Figure 1: Kenya-Tanzania Bilateral Relations

10
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e Kenya's export to Tanzania averaged USD 361.8 Million in 2018-2022.

e Kenya's imports from Tanzania averaged USD 329.8 Million in 2018-2022.

e The tfrade balance between Kenya and Tanzania has been in favour of
Kenya throughout the period exceptin 2021 when Tanzania overturned the
trade deficit in her favour worth USD 83.2 million. The average trade deficit
throughout the reviewed period was USD 32.6 million.
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3.2 Kenya'’s exports to Tanzania
Table 6: Kenya's exports to Tanzania
Rank Product Kenya's exports to Tanzania,USD '000,000 %
in code Product label Value in | Value in | Value in | Value in | Value in | Share
2022 2018 | 2019 | 2020 | 2021 | 2022 |in2022
1 Soap; organic surface-active products and
3401 preparations for use as soap 24.0 337 42.0 53.4 52.3 | 10.8%
5 Medicaments consisting of mixed or unmixed
3004 products 273| 236 320| 358| 326]| 6.7%
3 Flat-rolled products of iron or non-alloy steel, of a
‘7210 width >=600 mm 15.7 23.8 17.0 26.2 306 | 6.3%
4 |'8701 Tractors (other than tractors of heading 8709) 16.6 10.0 0.8 1.4 151 3.1%
5 |['1704 Sugar confectionery not containing cocoa 2.8 2.6 8.7 13.8 137 2.8%
'8704 Motor vehicles for the transport of goods 4.1 10.3 4.5 4.8 135| 2.8%
7 Articles for the conveyance or packaging of goods,
'3923 of plastics 124 11.0 8.5 12.1 125 2.6%
8 Self-propelled bulldozers, angledozers, graders,
'8429 levellers 3.1 12.2 1.6 56| 110| 2.3%
9 3105 Mineral or chemical fertilisers 0.7 0.7 0.8 7.7 100 21%
10 |'1517 Margarine 5.9 7.8 9.1 11.0 9.8 | 2.0%
11 |'8507 Electric accumulators 10.3 9.5 10.1 12.1 95| 2.0%
12 |'7213 Bars and rods of iron or non-alloy steel 0.0 0.0 3.2 86| 1.8%
13 {'3402 Organic surface-active agents (excluding soap) 5.7 6.2 54 4.8 78| 1.6%
1 Other paper and paperboard, uncoated, in rolls of a
'4805 width >36 cm 13 0.9 0.7 53 75| 1.5%
15 |['1511 Palm oil 0.5 0.7 0.2 7.6 741 1.5%
16 |'2710 Petroleum oils (excluding crude) 3.4 4.6 2.5 6.6 71| 15%
17 |'3605 Matches 2.0 2.9 5.4 6.8 68| 1.4%
18 |'8716 Trailers and semi-trailers 4.5 35 2.6 3.0 6.7 1.4%
19 |'2501 Salts, incl. table salt 1.7 4.2 6.1 5.8 6.7 1.4%
20 |'3808 Insecticides, rodenticides, fungicides, herbicides 4.8 3.6 6.1 5.0 6.6 1.4%
All other products 140.7 | 157.5| 131.0( 1746 | 208.7 | 43.1%
'TOTAL  |All products 293.5| 329.5| 295.0 | 406.6 | 484.3 (100.0%

Source: International Trade Centre database

Kenya export to Tanzania in the year 2022 was valued at USD 484.3 million.
Her leading exports were Soap 10.8%, medicaments 6.7%, flat-rolled
6.3%, Tractors 3.1% and sugar
confectionery not containing cocoa 2.8%.

products of iron or non-alloy steel
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3.3 Kenya's imports from Tanzania
Table 7: Kenya's imports from Tanzania
Rank Kenya's imports from Tanzania, USD '000,000 (%
X Product . - " - -
in code Product label Value in | Value in | Value in | Value in | Value in | Share
2022 2018 2019 2020 2021 2022 (in 2022
1 '1005 Maize or corn 15.0 42.2 22.0 114.0 154.8 | 34.2%
) Uncoated kraft paper and paperboard, in
'4804 rolls of a width >36 cm 28.5 29.9 21.0 38.2 33.1 7.3%
3 Wood sawn or chipped lengthwise, sliced or
'4407 peeled 2.8 19.3 31.7 39.1 32.0 7.1%
4 '1006 Rice 1.2 0.7 34.9 107.2 30.7 6.8%
5 2701 Coal; briquettes, ovoids 6.4 5.8 2.7 6.0 24.4 5.4%
6 '2306 Oilcake and other solid residues 9.4 18.8 18.2 22.9 19.1 4.2%
7 Dried leguminous vegetables, shelled,
'0713 whether or not skinned or split 7.1 14.6 10.0 10.1 13.1 2.9%
8 Unglazed ceramic flags and paving, hearth or
'6907 |walltiles 0.4 0.8 14.7 21.7 11.7 2.6%
9 Organic surface-active agents (excluding
'3402 soap) 1.2 3.1 6.1 8.6 8.8 2.0%
10 |'5209 Woven fabrics of cotton, containing >=85% - 0.3 1.4 3.4 8.0 1.8%
11 . .
'9619 Sanitary towels (pads) and tampons, napkins 2.3 8.0 1.7 7.3 7.3 1.6%
12 Sacks and bags, of a kind used for the
'6305 packing of goods 9.8 9.3 8.5 10.2 5.7 1.3%
13 Buckwheat, millet, canary seed and other
'1008 cereals 0.2 1.7 3.6 7.3 5.7 1.3%
14 Plywood, veneered panel and similar
'4412 laminated wood 2.4 4.6 7.9 9.9 5.6 1.2%
15 |'1007 Grain sorghum 0.9 2.4 0.1 2.1 5.4 1.2%
16 Undenatured ethyl alcohol of an alcoholic
'2208 strength of < 80% 4.4 5.7 6.9 8.7 5.1 1.1%
17 Fabrics, knitted or crocheted, of a width of >
'6006 [30cm 4.4 5.3 2.7 4.1 5.0 1.1%
18 |'3401 Soap; organic surface-active products 0.5 1.1 0.6 0.4 4.9 1.1%
19 ['2202 Waters 1.4 1.9 2.6 3.2 4.1 0.9%
20 |['7407 Bars, rods and profiles, of copper 1.2 1.4 1.0 2.5 4.0 0.9%
All other products 76.6 93.0 60.1 62.9 63.5 | 14.0%
'TOTAL |All products 1759 | 269.8| 258.3 | 489.9 | 452.3 |100.0%

Source: International Trade Centre database

Kenya's imports from Tanzania were valued at USD 452.3 million in 2022.
Imports in 2022 declined by USD 37.6 million from USD 489.9 million in 2021.
Kenya's leading and main import products from Tanzania in 2022 included
maize or corn (USD 154.8 million).
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Figure 2: Export potential for Kenya's products in Tanzania
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Legend

1,2,3  Export potential rank
(]

Demand
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[ ] Beauty products & perfumes

@ Ferous metals
Vegetable oils & fats

@ Metal products

. Chemicals

‘ Mineral products

® rood products n.e.s. (processed or preserved)
Plastics & rubber

@ Miscellanous manufactured products

Pharmaceutical components

Footwear

[ ] Machinery, electricity

Paper products

Synthetic textile fabric

Motor vehicles & parts

Cereals (except wheat & rice)

ITC Export Potential Map
exportpotential.intracen.org

e The products with greatest export potential from Kenya to Tanzania, United
Republic of are Soap & organic surface-active products, Crown corks of

base metal and Flat products of iron or non-alloy steel.

e Kenya has the highest supply capacity in Crown corks of base metal.
e Soap & organic surface-active products are the product that faces the
strongest demand potential in Tanzania, United Republic of.
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Also Known As

Republic of Tanzania

Head Of State and Government

President: Samia Suluhu Hassan, assisted
by Prime Minister: Kassim Magjaliwa

Capital

Dodoma

Population

(2022 census) 13246394

Form Of Government

Unitary dominant-

party presidential republic  with  three
legislative houses (Executive, Legislature
and Judiciary)

Official Languages Swahili, English and Arabic (only in
Zanzibar)

Official Religion Christianity

Official Name Tanzania, Republic of,

Total Area (Sg. Km) 947,303 km?

Total Area (Sqg. Mi) 365,756 sg mi

Monetary Unit Tanzanian shilling (TZS)

Population Rank (2022) 23rd

Population Projection 2030 79.162,72

Density: Persons Per Sq. Mi 123.0/sg mi

Density: Persons Per Sq. Km 47.5/km?2

Urban-Rural Population

o Urban (2022)36.7%
Rural (2022)63.32 %

Life Expectancy at Birth

[ ]
e Male (2022) 68.42 years
e Female 72.02 years

Literacy: Percentage of Population Age 15 | (2022)81.8%
And Over Literate

Gni (U.S.$000,000) $174.5

Gni Per Capita (U.S.S) $2830
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